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Why Planned Giving 
Is Important



The Sheer 
Numbers

•

•



What that 
looks like



Where Do Planned 
Gifts Come From?



Before You 
Begin … Make 
Sure Your 
“House” Is In 
Order! 

A S K  Y O U R S E L F :  

• Who will reach out to donors who ask for more 
information?

• Do we have materials on hand to send to donors? 

• Is our website in “sync”?

• Who is responsible for updating donor records?

• What flags do we have to indicate 

• Interest in planned giving?

• Committed to PG?

• Received legacy gift?



Communication 
Strategy

W H E R E  D O  I  E V E N  B E G I N ?  



Beginner Level:



Beginner Level:



•

Intermediate 
Level:



•

Intermediate 
Level:



•

Intermediate 
Level:



•

Intermediate 
Level:



Intermediate 
Level:



Advanced 
Level:



Advanced 
Level:



Advanced 
Level:



Advanced 
Level:

•



Advanced 
Level:

•

•



Data Strategy
O K A Y ,  N O W  W H O  S H O U L D  I  T A R G E T ?



Different Approaches to Segmentation: 
Standard Appeals or Renewals

•

•

•

• Example: 

Mailing 0-36 month donors 
with a Most Recent Contribution 
of $5-$4,999.99



Different Approaches to Segmentation: 
Planned Giving

•

•

•

•



Use The Tools You Have Available To You

•

•

•

•



Moving Beyond 
The Will

E D U C A T I N G  D O N O R S  T H A T  P L A N N E D  G I V I N G  
G O E S  B E Y O N D  L E A V I N G  Y O U  I N  T H E I R  W I L L



Encourage 
Giving Through 
Their Donor 
Advised Fund 
(DAF)



Educate 
About 
Charitable Gift 
Annuities 
(CGAs)



Encourage
Bequests
Through a 
“Challenge”



Plus Other 
Ways to Give

•

•

•



Pro Tips!
DO’S & DON’Ts



Do’s & 
Don’ts

Have a process in place to 
follow up on donors who 
“raise their hand”

DO

Remove legacy donors from 
direct mail campaigns

DON’T



Do’s & 
Don’ts

DO
Have a discussion with your caging 

company / gift processing team 
about data capture

DON’T
Don’t forget that Planned Giving 

campaigns are an investment… just 
like acquisition



Do’s & 
Don’ts

Use wealth engine or planned 
giving scores to your advantage

DO

Let those scores be the 
deciding factor on who is likely 
to make a planned gift

DON’T



Do’s & 
Don’ts

DO
Use events — like Make 

a Will Month—to 
promote your Planned 

Giving program!

DON’T
Don’t forget WIIFM 

(What’s In It For Me?) 
when building a case 

of support for your 
donors



Remember These Dates:



Do’s & 
Don’ts

Always include sample 
bequest language and your 
federal tax ID number

DO



Do’s & 
Don’ts

Feel free to use a Legacy 
Society name or branding

DO

Get hung up if you don’t 
have one! 

DON’T



Thank you!
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